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unedited is a project that explores 
how language is shaped, 
controlled, and sometimes 
removed before it reaches us. 
it focuses on the systems behind 
what we see, from media and 
institutions to platforms and 
public space.

using the visual language 
of advertising and official 
communication, the work places 
direct and minimal messages 
into familiar environments. by 
doing this, it challenges what is 
usually allowed to be visible and 
questions how information is 
presented.

the project is not about providing 
answers, but about encouraging 
awareness. it asks the viewer to 
look more closely at what feels 
normal, and to consider what 
may be missing, softened, or left 
out entirely.



2

unedited is a brand-led public-interest 
platform designed to operate through 
multiple campaigns addressing 
different forms of language control. it 
looks at what gets edited, removed, 
softened, or hidden by people, 
platforms, and systems, and makes 
those decisions visible.

our mission is to reveal and challenge 
the systems that shape public 
language by translating hidden 
moderation, editorial control, and 
institutional filtering into visible, legible 
design in public space and print.

we want to invision a culture where 
audiences recognise that information 
is designed, filtered, and framed, 
and where public language can be 
questioned rather than passively 
consumed.
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OOH

DESIGNS

PROJECTION

showcasing all the out of house advertising designs I have created for unedited’s 
first campaign

these designs were made specifically for this book

projection mapped designs made for unedited’s first campaign

MANIFESTO
unedited’s manifesto
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unedited is not here to decorate the truth.
it’s here to show what gets removed, rewritten, softened, and 
silenced.

we live in a world where language is constantly managed.
by platforms. by policies. by editors. by brands. by institutions.
not always with malice, often with caution, convenience, or 
control.
but the result is the same: public speech shrinks. meaning 
gets sanded down. reality becomes “acceptable”.
unedited exists to make that process visible.

we collect the redactions, the warnings, the blocked words, 
the rewritten headlines, the shadowbanned stories, the 
“community guidelines” that quietly reshape culture. we treat 
them as evidence. we turn them into design. we place them 
where authority usually sits: on streets, on walls, on posters, 
in formats people instinctively trust.

because when the edit is invisible, it feels natural.
When the edit is visible, it becomes a question.
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unedited does not claim neutrality.
neutrality is often just the smoothest version of power.
we believe clarity is a form of resistance.
that accessibility matters.
that public space should hold difficult language, not only 
marketable language.
that the right to speak is meaningless if the system decides 
who gets heard.

this is a call to notice.
to read what’s missing.
to ask who benefits from the silence.
to recognise that every clean message has fingerprints.

if it’s been filtered, we want to see the filter.
if it’s been edited, we want to know why.
if it’s been erased, we want to name what was there.

unedited makes the edit visible.
so the public can decide what truth looks like.
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www.amberej.com
aejgallery@gmail.com
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